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Learning with Others
Live, online discussion90

with Gilly Woodhouse
MARKETING

This discussion ranged across various marketing techniques and opportunities.  The value of sharing personal information, to add a human face to 
a business, explored and the importance of using video was emphasised, although it was recognised that some patients might be put off by 
graphic or anatomical visual aids.
Linked In, X, Facebook, Tic Toc and Instagram were compared and the merits of both electronic and hard-copy newsletters explored.
Advertising standards were discussed and the role of the ASA explained.
Google Ads were recognised as potentially very effective, but a cautionary note was sounded over potential expense.

Tanya Cohen


